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中文摘要：本文以中国社会日常关系交往中的传播概念及交往方式为研究对象，通过搜集中国人日常传播中的经验事实，比较中西在传播概念与关系传播理论上的理解差异，试图论证：（1）西方有关传播概念和关系传播理论在解释中国社会交往实践方面有所不足；（2）中国人的日常交往不仅是为了建立人际关系，而是寻求通过关系传播，实现自我尊严等个人目标的权力关系的互动；（3）提出借势传播这一概念，探讨传播在中国社会获得日常使用的主要方式，以补充现有传播概念对以权势为中心的日常交往活动的认识。
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Abstract

The main functions of communication conceptions and relational communication theories should be used to explain the social interaction of the Chinese “guanxi”（connection）and its realities in the Chinese context. However, the companying phenomenon of “guanxi” communication based on power in the Chinese society has not been studied indigenously, and those relational communication theories have left a big space to be built up for Chinese communication researchers. By exploring a new conception through study of the experiential facts gathered from the daily contacts of Chinese people, the author of this article seeks (1) to examine the meanings of the new communication conception and its ways as power used by the Chinese; (2)to review the relational communication theories in the West while comparing with some social interactional models given by the Chinese scholars in social psychology; (3) to discover the fact that the communication as power in the daily lives for the Chinese is not used to build up relationship and make interaction with people but mostly as power of seeking for self dignity and interests from their personal relationships. 
“对于人类来说，传播的重要性不仅现在，而且一直都超出我们的想像。”

___皮尔斯·B·巴内特,《传播与人类状况》，南伊利诺依大学出版社（1989年）
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