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Abstract

In the public relations literature, various qualitative and quantitative studies have shown that public relations contributes to an organization’s bottom-lines and reputation by practicing symmetrical communication in cultivating quality relationships in different countries, including the United States, Slovenia, Taiwan, China, and Korea.  With the influence by multinational corporations and agencies, public relations in Greater China has adopted a full range of practices from the Western world.  From the practical aspect, there seems to be little difference between the East and the West.  Theoretically, however, scholars in the Chinese society have different views on the core concept of excellent public relations practices: symmetrical communication that was originated in the Western world.  Some consider symmetrical communication, a form of communication that balances interests of both an organization and its publics, is not possible because of the strong government authority and the hierarchical relationships in human communication in the Chinese society.  Despite this criticism, some studies in Asia have proved that some Chinese cultural values are conducive for symmetrical communication.  This paper intends to adopt the concept of the dialectical approach and the “Golden Mean” in the Chinese philosophy to examine the context of symmetrical communication.  I argue that it is important to examine the dynamics of symmetrical communication in a Chinese context by taking this approach.  I believe this study can shed lights on the understanding of Chinese symmetrical communication and public relations practices in this region.  
PAGE  
1

