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China PR Market: Prospect and Retrospect
GUO Huimin

The 20 years’ evolution of China PR Market. through globalization and localization
can be shown by three key points. In 1993, China International PR Association has set
the strategy for developing the PR market. From 2003, the turnover and income of
local agencies have gradually surpassed the international agencies in this market. And
now from 2013, China PR industry has been getting into a period of structural
readjustment, and facing four trends or challenges, which are communication
integration, change of digital and date technology, globalization and the overseas
market expansion, and the impact of comprehensively deepening reforms in China.



