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The Realistic Prospect, Generating Causes and Sociocultural

Significance of Mobile Listening to Digital Music
JIANG Xiaoli

Abstract

Mobile listening to digital music, as a unique consumption of sound and
communication behaviour in the post-modernism contest, has constructed a floating
“soundscape” in the contemporary public space. After examining it from media,
society and culture three aspects, it is found that technology is always a significant
variable which influences music listening. By mobile listening, people on one hand
build their private isolation room that avoids the estrangement in social interaction,
and on the other hand they consume its semiotic



signification, achieving a self-presentation ~ of  lifestyle. There is  profound
sociocultural significance behind mobile listening. It integrates multisensory
experience with its practical nature of distinct “mobile personalization”. It not only
helps customers to realize a dual control of “time-space” and “experience-emotion”,
but also tends to break the music consumption order dominated by mass media
and record  companiesin  traditional  times,  reshaping clients’ personalized
and customized listening experience.
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