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Abstract
Across the globe, social media have become dominant channels of communication and 
news for many citizens. They also provide online spaces where misleading information 
can exacerbate social cleavages and political differences in societies, which can 
then lead to deleterious democratic outcomes. Therefore, much work has sought 
to understand the ways in which the effects of misinformation can be attenuated. 
This virtual theme collection highlights eight studies that examined the conditions 
in which individuals would actively verify information as well as the effectiveness of 
certain countermeasures designed to help individuals discern information veracity.
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Translated Abstracts
الملخص

 في جميع أنحاء العالم، أصبحت وسائل التواصل الاجتماعي بمثابة قنوات الاتصال والأخبار المهيمنة للعديد
 من المواطنين. تتيح وسائل التواصل الاجتماعي الفرص لانتشار الأخبار والمعلومات المضللة. وقد تتسبب

 هذه المعلومات المضللة في تفاقم الانقسامات الاجتماعية والاختلافات السياسية في المجتمعات، وهو ما يمكن
 أن يؤدي بعد ذلك إلى نتائج غير محمودة. ولذلك، سعى الكثير من العمل البحثي إلى فهم الطرق التي يمكن من
 خلالها تخفيف آثار المعلومات المضللة. يسلط هذا المنشور الضوء على ثماني دراسات درست الظروف التي

  يتحقق فيها الأفراد من المعلومات بشكل فعال بالإضافة إلى فعالية بعض التدابير المضادة المصممة لمساعدة
الأفراد على تمييز صحة المعلومات.

كلمات مفتاحية
المعلومات الخاطئة، المعلومات المضللة، التواصل السياسي، التأآد من الحقائق

摘要
跨足全球，社交媒体已成为许多公民交流和获取新闻的主要渠道。它们还提供
在线空间，在其中误导性信息可能会加剧社会分裂和政治分歧，进而导致有害
的民主结果。因此，许多工作都试图了解减弱错误信息影响的方式。这个虚拟
主题收集重点介绍了八项研究，这些研究调查了个体积极核实信息的条件以及
旨在帮助个体辨别信息真实性的某些对策的有效性。

关键词
错误信息，虚假信息，政治传播，事实核查

Résumé
Partout dans le monde, les réseaux sociaux sont devenus des canaux de communication 
et d’information dominants pour de nombreux citoyens. Ils constituent également 
des espaces en ligne où des informations trompeuses peuvent exacerber les clivages 
sociaux et les différences politiques dans les sociétés, ce qui peut ensuite conduire 
à des résultats démocratiques délétères. Par conséquent, de nombreux travaux 
ont cherché à comprendre comment les effets de la désinformation peuvent être 
atténués. Cette série de thèmes virtuels met en lumière huit études qui ont examiné 
les conditions dans lesquelles les individus vérifient activement les informations, 
ainsi que l’efficacité de certaines contre-mesures conçues pour aider les individus à 
discerner la véracité des informations.

Mots clés
mésinformation, désinformation, communication politique, fact-checking
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Абстракт
Во всем мире социальные сети стали доминирующими каналами коммуникации 
и новостей для многих граждан. Они также представляют собой онлайн-
пространство, где недостоверная информация может усугубить социальные 
расколы и политические разногласия в обществе, что впоследствии может привести 
к пагубным демократическим последствиям. Поэтому многие исследователи 
пытаются понять, как можно ослабить влияние дезинформации. В этой виртуа
льной тематической подборке представлены восемь исследований, в которых 
изучались условия, при которых люди будут активно проверять информацию, а 
также эффективность некоторых контрмер, призванных помочь людям определить 
достоверность информации.

Ключевые слова
дезинформация, политическая коммуникация, фактчекинг

Resumen
En todo el mundo, las redes sociales se han convertido en canales dominantes de 
comunicación y noticias para muchos ciudadanos. También proporcionan espacios 
en línea donde la información engañosa puede exacerbar las divisiones sociales y 
las diferencias políticas en las sociedades, lo que luego puede conducir a resultados 
democráticos perniciosos. Por lo tanto, muchos trabajos han tratado de comprender 
las maneras en las que se puedan atenuar los efectos de la desinformación. Esta 
colección temática virtual destaca ocho estudios que han examinado las condiciones 
en las que las personas verificarían activamente la información, así como la efectividad 
de ciertas contramedidas diseñadas para ayudar a los individuos a discernir la veracidad 
de la información.

Palabras clave
información errónea, desinformación, comunicación política, verificación de datos

The global information environment has become increasingly volatile due to content 
of questionable veracity shared and spread through social media that can potentially 
misinform citizens, polarize societies, and undermine democratic norms. Concepts 
that describe this content, such as “misinformation,” “disinformation,” and “fake 
news,” have thus become embedded as part of the media and political lexicon, and 
much academic research in the past decade has sought to understand the antecedents 
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and consequences of misinformation at various levels of analysis (Freelon & Wells, 
2020). This virtual theme issue highlights eight publications in Journalism & Mass 
Communication Quarterly that explored misinformation at the individual level from 
two perspectives. First, under what conditions would people verify the content they 
come across online and what are the psychological drivers behind such actions (van 
der Linden, 2022)? Second, what is the effectiveness of well-intended countermea-
sures that are supposed to help individuals discern the veracity of online information 
they encounter (Courchesne et al., 2021)?

The possibility that online information can be more prone to be misleading 
because of the lack of editorial oversight was raised more than two decades ago by 
Flanagin and Metzger (2000) in their study on people’s perceived information cred-
ibility of content across different channels. Among their findings were that people 
generally considered online content to be as credible as content from traditional 
media, and very few engaged in any kind of verification behaviors to check the 
veracity of the content. One of their conclusions was especially prescient as they 
noted the dangers of “gossip and rumors posted online becoming the basis for actual 
news stories” (p. 535), which we now know in hindsight can have serious and even 
seismic political and social consequences.

Information Credibility and Audience Verification 
Behaviors

Based on the premise that verification is a “normative ideal” when individuals come 
across content of uncertain veracity, Edgerly et al. (2019) found in a survey experi-
ment that respondents were less likely to verify news headlines that they were most 
uncertain about. Instead, they were more likely to verify headlines that were congruent 
with their political ideology (i.e., conservative vs. liberal). This suggested that people 
verify less so for the purposes of reducing uncertainty, but rather to reaffirm their 
existing partisan beliefs. Mourão et al. (2022) extended these findings by exploring 
what factors drove partisans to verify information and found that conservatives were 
more likely to verify based on credible sources congruent with their political identity 
while liberals relied on their degree of familiarity with the news headline rather than 
its ideological alignment. Both U.S.-based studies mentioned earlier pointed to “direc-
tional motivated reasoning” as a fundamental cognitive driver in which individuals 
judge the veracity of political content and subsequent intentions to engage with it 
(Flynn et al., 2017). The same cognitive process was also evident for Hong Kong in an 
experiment by Tsang (2020) that examined how opposing camps (pro-extradition vs. 
anti-extradition) perceived a WhatsApp post that portrayed the police in a negative 
light. As expected, pro-extradition participants who tended to be more pro-govern-
ment viewed the post as more misleading than anti-extradition participants, whereas 
the source of the WhatsApp post did not affect participants’ veracity judgments. This 
provided cross-national evidence for the role of partisan-based motivated reasoning 
that underlies how people process misinformation.
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Effectiveness of Countermeasures Against 
Misinformation

Another important strand of research examined the efficacy of countermeasures to 
attenuate belief in misinformation and to debunk it. One type of intervention is fact-
checking, which involves the systematic assessment and verification of information by 
third-party fact-checkers such as FactCheck.org and PolitiFact (Walter et al., 2019). In 
survey experiments, these often come in the form of fact-check labels that accompany 
misleading news headlines or articles. York et al. (2019) provided some optimistic 
findings in their survey experiment showing that participants who were exposed to 
fact-checks, such as a rating of “Completely False” after a news story, held more accu-
rate issue perceptions in line with the fact-check than those who read a news story 
without the fact-check. This in turn increased their epistemic political efficacy (i.e., 
confidence in one’s ability to discern the truth). Going beyond a typical experiment 
design, Mattes and Redlawsk (2020) used a more interactive methodology based on 
the Dynamic Process Tracing Environment (DPTE) to examine the conditions under 
which participants were interested in fact-checking a series of news headlines in a 
made-up election campaign setting between two candidates. Interestingly, over 90% 
of Democrats and Republicans requested a fact-check of the news they came across, 
and there was again evidence for the role of partisan-based motivated reasoning behind 
the decisions. For example, fact-check requests were more common when the opposi-
tion candidate attacked the respondent’s preferred candidate. A study by Duncan 
(2020) offered more nuanced findings. Through a repeated-measures design, the find-
ings showed that the change in the perceived credibility of a political story was reduced 
following exposure to credibility warning cues. This occurred regardless of whether 
the news was consistent or not with participants’ political identities. This was another 
optimistic finding as it suggests the possibility that fact-checks could be effective even 
for misleading content that is congruent with one’s political worldview. In contrast to 
the previous studies that focused on political issues and topics, Sun and Lu (2023) 
focused on a health context (i.e., COVID-19) and examined the efficacy of direct 
rebuttals of misinformation by different sources rather than fact-check labels. The 
results found that such rebuttals from credible sources (i.e., Centers for Disease 
Control and Prevention) can work indirectly by reducing beliefs in misinformation, 
which lead to greater vaccination intention. Although somewhat suprising, political 
ideology was not part of the study design given the politicized nature of COVID-19 
vaccination in the United States.

Toward a More Holistic and Global Research Agenda on 
Countermeasures

Overall, these eight studies provide a snapshot of the rich body of misinformation 
research published in JMCQ. From a normative perspective, fact-check and credibility 
labels, rebuttals from reputable sources, and user-initiated verification behaviors are 
desirable to reduce individuals’ beliefs in misleading information. It is important to 
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acknowledge that they represent just a subset of countermeasures against misinforma-
tion that also include accuracy nudges (Pennycook & Rand, 2022) and news literacy-
based interventions (Chan, 2022), among others. Moreover, as evidenced in the eight 
articles in this themed collection, much of the misinformation literature is still heavily 
based on U.S. samples and experimental research designs focusing on political issues. 
Theoretically, the extent to which partisan-based motivated reasoning plays a key role 
in non-U.S. contexts requires further study since the conservative-liberal divide is less 
salient or applicable to other countries. Therefore, more studies from other parts of the 
world as well as comparative studies are needed to provide a generalized understand-
ing of how people react to misinformation and its related interventions. Hopefully, 
such endeavors would be featured in the future issues of JMCQ.
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