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A Study On Transformations for Digitalization of The Leading Newspaper Groups in
China

Abstract: The traditional newspaper Industry is declining around the world in last
decade. Like their counterparts in the West, traditional newspapers in China are
facing deep impacts and strong challenges from new media in spite of differences of
social and media systems between East and West. Some of the major Chinese
newspaper groups are trying to find their own ways in setting up their unique
digitalization strategies.

This lecture is based on a research project on the digitalization transformations of 39
Chinese newspaper groups in 2012, conducted by Cheung Kong Journalism and
Communication School of Shantou University.



